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Delta since 1975 - From an Israeli industry to an innovative corporation and a leader in its 
field, with a global presence. Over 30 years of multicultural trans-national activity, along 

with consideration for the individual, the community, and the environment

Dear all,
In this edition you will find extract contents of the GRI Report, Delta's first 
Citizenship Report, regarding our Social and Environmental performance 
which is being distributed among all of the company’s stake holders. 
While focusing on the GRI you will find information regarding the 
meaning and importance of this report,  the fields in which we measured 
our influence and the goals that  Delta set itself. In addition, you will find 
short interviews with various people from all fields in Delta that were 
involved and are leading the "green" activities.
 The decision to devote this special green edition of UnderCover 
comes from the understanding of the importance of this subject. The 
publication of the  report  is a major milestone in the "Green Journey" 
and an important step in Delta's on going social responsibility. The GRI 
Report is a declaration in the company's Sustainability Policy and is an 
implementation of the organization's cultural values. It is important 
that the subject will be known and well understood by all company's 
employees and managers and that Delta's goals will be clear and 
fully transparent. By doing so, we hope to advance together towards 
achieving our goals, whilst having each and everyone of us take part in 
this journey. 
 As always, we welcome your response and suggestions regarding the 
contents of this issue.

Enjoy reading,
 Hila Ephrati Halper, Editor
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Commitment to Environmental 
and Social Responsibility

Dear Associates,

In this issue of UnderCover we are 
pleased to present you with the 
highlights of Delta's !rst Global 
Corporate Responsibility Report, 
which is currently being published. 

This report is intended for our partners, directors, 
communities, suppliers, shareholders and customers – but 
!rst and foremost to you the workers and managers, who 
constitute the heart of the company, and your families.
This report exempli!es our commitment to taking 
responsibility for our impact on the world, our customers, 
and the communities in which we operate. As responsible 
citizens of our planet, we are adopting activities to create 
a positive environmental in"uence as part of day-to-day 
routine. This responsibility has motivated us to de!ne our 
sustainability policy and embark on a “green journey” to 
which we have harnessed all corporate sites. On the social 
side, we are proud to present a company that operates 
in a spirit of coexistence in which people from a variety 
of cultures and religions work cooperatively under a 
common roof, respect each other's customs, and create a 
unique culture.
We view responsibility for the environment and society as 
a positive motivational force for growth and innovation 
and intend to lead the underwear and socks business on 
the path of sustainable growth. We believe that managing 
of all stages of the product's lifecycle will assist us in 
meeting this goal.
Prior to the publication of our next report, we hope to 
improve our production sites so they can be "greener"; 
to reinforce the utilization of a measuring system for 
carbon emissions and additional indicators for measuring 
sustainability, together with our partners in the supply 
chain; and, !nally, to cover and inspect 100% of our sites.
This task will not be an easy one, but we are prepared to 
invest the required resources.
I call upon you to be partners in this activity.

Yours truly,
Isaac Dabah,

CEO

A Greener Delta 

Dear all,

Commitment to environmental values and social responsibility 
has been embedded in Delta's DNA from its very beginning. As 
an international corporation whose sites are spread over four 
continents, we feel totally committed to environmental issues. As 
an innovative corporation that provides products of the highest 

quality for leading brand names and retailers, we are committed to providing a response 
to global trends. Additionally, we already understood at an early stage that values such 
as an environmentally friendly approach and social responsibility not only improve the 
quality of the product, but also contribute to corporate pro!tability - "Green is Green".
The origins of our “green journey” derive from corporate management's vision and 
commitment to a greener Delta. We set this forth in May 2007 and mapped out the 
major areas with which we had to contend: climate change and energy; waste and 
water management; products, production processes and packaging; corporate culture; 
and corporate citizenship.
Subsequently we laid the infrastructure for processes to measure our impact and 
set ourselves goals for improvement in various areas. We have worked to reinforce 
awareness of the subject among corporate workers and managers and we have taken 
the !rst steps in the area of recycling, waste handling, and reducing carbon emissions.
In tandem, we have expanded the green concept to all stages of product lifecycle and, 
in April 2009, we launched the trademark brand Ecolife® – a clothing line with high 
energy e#ciency, during use of the product by the end consumer. Ecolife® constitutes 
the !rst product of our research and development in this area.
All these activities and the preliminary data from the measuring processes that we have 
embedded were expressed in our !rst corporate and citizenship report that we have 
published. Alongside the result of the measurements, we have detailed the goals that 
we have assigned ourselves in various areas.
This report, in practice, marks only the beginning of our journey and serves as a platform 
for future action in implementing the programs and cutting back on environmental 
in"uences.
The report has been prepared in the accepted global reporting format and ranked by 
GRI (Global Reporting Initiative). You are invited to make use of it in communications 
with our customers as a marketing tool of the !rst order. These customers are aware of 
the environmental issue and are demanding a similar awareness and commitment from 
their suppliers. They measure and rank us on our activity in the !eld (for example, see 
the Sustainability ranking of the Wal-Mart network in this brochure). Rational use of the 
report,  will help make it clear to our customers and consumers that when they choose 
us they are making a contribution to preserving the environment.
I take the opportunity to thank everyone who is working to transform Delta into a 
greener company and helping create a better world for future generations.

Yours,
Esti Maoz

SVP, Chief Marketing O#cer
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WHAT IS A GRI REPORT? 
A report that communicates transparently a corporation's economic, social and environmental impact, and constitutes a basis for 
dialogue with all its stakeholders.

A GRI (Global Reporting Initiative) report or a Corporate Citizenship Report, also called a sustainability report, is a report that details the economic, social 
and environmental performance of a firm in accordance with GRI guidelines -- the accepted format worldwide for reporting on sustainability.
Social involvement by commercial firms is an accepted behavior throughout the world, and the approach requiring the giving of a social and ethical 
account carries corporate responsibility a step forward. Social responsibility is embedded in commercial activity so that social, ethical and environmental 
considerations are taken into account in all decision-making processes.
In publishing its report, Delta joins "the leadership club" of a thousand of organizations who have adopted the corporate citizenship approach. The 
initiative for global reporting helps us focus on cooperation with the UN environmental programs, whose objective is to turn reporting about social-
environmental responsibility into a routine, continuous and comparable activity, as done with the financial reports of corporations. The report constitutes 
an important component in the ambition to create corporate objectives in the realm of social responsibility.
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Dialogue with Stakeholders: 
We expect to work with employees, customers, suppliers and all 
Delta stakeholders to reinforce the dialogue regarding social and 

environmental responsibility in order to communicate and coordinate 
corporate e$orts in these areas towards future progress.

Customers

Consumers

Suppliers

Authorities

Environment

Community

Stock holders

Workers



In This Journal You Will Find the Main Points of the Report 
To read the full report enter the portal http://portal.corp.deltagalil.com and/or the corporate website www.deltagalil.com 

Why Are We Doing This, and Why Now?
Why have we assigned ourselves the goal of manufacturing products that meet the standards of social ethics and responsibility? And why did we 
"volunteer" to report on our environmental impact and commit ourselves to improving it?
Because we really care. 
Because our customers demand this from us.
Because this is the mounting global trend among consumers as well.
Because "Green Means Greens" -- when one operates responsibly in all the issues detailed above, one secures an improvement in commercial results 
as well, both directly (such as savings in the use of electricity) as well as indirectly (an increase in sales as results of Delta's prestige as a preferred supplier)
Because global regulations and standards demand that we be increasingly strict about our social and environmental impact.

What Does the Report Include?
In the report, data was gathered and presented for the year 

2008 on the following issues: the products and manufacturing 
processes; consumption of energy and emissions; materials; waste 

and recycling; water use and treatment; workers and terms of 
employment; and our approach to the community.
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WorkersCommunity

Subjects covered
by the Report

Products

EnergyWater

Materials

Waste
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"We are committed to our continued growth and development as a company, while paying attention to 
environmental and social responsibility and our economic impact."

(From Delta's Vision / Our Mission)

Meirav Jones, 
Director for 
Innovation and 
Global Marketing, 
who spearheaded 
the preparation of 
the report:

"The process of 
preparing the report 
took a year and 
included the gathering 
and analysis of data 
worldwide with the 
assistance of managers 
and employees from 
all corporate sites.
“The public report 
supports our global 
e!orts to reduce 
Delta's environmental 
impact and positions 
us among companies 
that have identi"ed 
the need to take 
action towards 
fostering sustainability, 
transparency, 
reporting, and social 
and environmental 
responsibility."

Milestones in the Green Journey

November 2009

Identifying the 
consistency of the 

green trend

Mapping and 
planning areas of 

activity

Formation of the 
corporate team

Launch of the “Greener Delta” program 
worldwide and action

The !rst GRI Report: a statement of 
commitment to the world and to industry

June-July 2009May 2008October 2007May 2007

Identi!cation response action commitment

WE ARE PROUD TO PRESENT OUR FIRST REPORT
Delta's social responsibility report is part of the implementation of a green policy at Delta, a process that the 
GDM unit is leading, and teams from all company departments worldwide participate in its preparation. 
Since this is our first report, we are still in the process of building the reporting infrastructure throughout the 

company, and some of our installations are not yet included in this report. The report for the year 2008 includes 67% of 
Delta employees and our major production facilities in Israel, Bulgaria, Egypt, and Thailand, and the warehouse site in 
Williamsport, USA. We are striving to expand measurement and reporting to all our facilities, with their variety of activities.

An Additional Step on the “Green Journey”
In May 2007 we set up a team to study the issue of sustainability and implement it at corporate sites. A year later we 
launched the “Green Journey” in Israel in a ceremony that was intended to harness managers and employees to the 
environmental objective. Similar ceremonies took place at corporate sites throughout the world. We viewed the process 
as a continuing journey for creating a healthier work environment, more friendly work and manufacturing processes, and 
sustainable products on behalf of the end consumer.
After we identified the areas where we have to operate, we began by mapping and measuring the existing situation, 
together with implementing measures for improvement in every possible place, and we set goals for the next few years 
in four areas: Reducing carbon emissions at our sites throughout the world; the environmental management of waste and 
water, with a view towards intensifying the reuse of waste (recycling); manufacturing green products; and embedding 
these values in our organizational culture. All the activities and goals in this area -- such as savings in energy, reducing 
waste, reducing use of water and chemical raw materials, making processes more efficient and paying attention to the 
social aspect -- have been gathered in our report, which presents these measurable activities one by one, on the basis of 
the environmental standards and the unique indicators formulated by the international GRI organization
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SUSTAINABILITY AT DELTA 
Corporate Sustainability Policy

The goals that we have set for ourselves derive from the sustainability policy that we have formulated:
Delta adopts the environmental challenges of our era by preserving the tradition of innovation while 
implementing the principles of sustainability. We strive to manufacture the best underwear and socks 
products through social and environmental excellence, now and for the future generations. We are 
committed to transparency in all aspects of our activities.

Climate Changes and Energy
Energy efficiency – striving to conserve energy in our offices and production facilities
Green construction -- to incorporate considerations of environmental responsibility in the construction and 
improvement of plants and offices, making highly efficient use of carbon, including use of renewable energy.
Reducing the environmental impact involved in the transport of materials by improving efficiency in packing 
methods and techniques

Waste Management
Promoting the three “R” principles: Reduce, Reuse and Recycle
Continuously expanding recycling percentages and the quantity of recycled materials

Water Management
Reducing water pollution at manufacturing installations

An active search for strategies to achieve water conservation

Products, Production Processes and Packing
Continue development and promotion of environmentally friendly materials, including the development of 
our ecological brand name.
Continued and consistent efficiency in production processes, while reducing the use of chemicals and 
improving their selection.
Improving the packing of products, including reducing and selecting the most suitable materials

Corporate Culture
Promoting environmental awareness in all areas of sustainability.
Promoting environmentally responsible behavior among employees on the issues of energy use, recycling 
and transport.
Creating norms, goals and objectives on the issues of energy and water use, recycling and waste management 
in all our facilities.

Responsibility for Employees and the Community
A goal of zero accidents, promoting the health and safety of our workers
Providing a proper salary, while meeting local regulations and avoiding child labor
Support for the community, including promotion of peaceful coexistence, education, the arts and culture.
Stimulating volunteer activity and communal involvement by worke



8

U
nd

er
 C

ov
er

OUR PRODUCTS 
We strive to embed the values of environmental responsibility in the company's organizational culture and to manufacture greener products – as an 
outcome of both the manufacture of our products through processes that are as environmentally friendly as possible, as well as products that are 
environmentally friendly by their very essence, such as products that are manufactured from organic cotton, products that can be laundered in cold 
water and save energy in their handling, etc.
The innovative technologies and products that we are developing at DGL™ (Delta Galil Labs) are a competitive advantage that allows us to guarantee 
customers a natural and comfortable feeling. We are harnessing our commitment to research and innovation to reducing our environmental impact as 
well.

In 2009 we have launched – 
        - ENERGY SAVING APPAREL
"We feel that our responsibility for products is not limited to the manufacturing stage alone. Therefore we have developed 
the brand."
We have set ourselves the objective of manufacturing products that cause minimum environmental damage for the entire life cycle of the product. 
Research demonstrates that most of the energy invested in textiles and clothing stems from consumer use. About 75% of the energy invested in the 
product comes from washing and drying. We have investigated ways to reduce the quantity of energy that is used in laundering and drying our clothing.

The advantages of :
Savings in energy – the products from "energy efficient" antibacterial cotton are developed to be suitable for laundering in cold water.
Long-term durability – the products are made out of , a method that preserves the fresh look of cotton even after many washes.
Packaging – the packaging of the products is made out of recycled carton and planned in a manner that reduces the quantity of material required.

       HEALTH IN TEXTILES - THE OEKO-TEX® EXAMINATIONS
Our installations in Israel and Egypt meet the international standards of the Oeko-Tex company, guaranteeing the safety of our products. The inspection 
guarantees that our products do not contain allergenic colors, noxious pesticides, organic carriers, or a quantity of formaldehyde exceeding the standards; 
that the fabrics have passed tests to examine the release of heavy metals under conditions of artificial perspiration; and that the PH level is friendly to 
the skin, etc.



The Customers Demand Social and Environmental Responsibility

DELTA HAS SUCCESSFULLY PASSED WAL-MART'S  “SUSTAINABILITY 
RATING” FOR ITS SUPPLIERS 
Wal-Mart's Sustainability Supplier Assessment examines the activities that the supplier adopts along the supply chain. Delta was required to report 
transparently on its performance and respond to 15 questions pertaining to the indices that the retail chain defined on the issue of efficiency in terms 
of energy use, materials, and natural resources, and with regard to workers and the community. Delta achieved the overall grade, “Above Target,” an 
exceptional ranking in comparison with other suppliers.
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Craig Johnson, 
Vice President for 
Sales and Marketing, 
Auburn

Wal-Mart Is the Leader of Sustainability in the Supply Chain

"Wal-Mart is a leader among US retailers in conceiving sustainability as an important opportunity for its commercial future and for the 
world's future. The chain looks at all the commercial aspects of its activity through the “sustainability prism,” from the product that it is 
offering to the energy that it consumes.
In the spirit of the vision of "financial savings to its customers so they can live a better life," Wal-Mart is obligated to work with suppliers, 
partners, customers and the communities to reach three challenging goals:

receive a supply of 100% renewable energy
products

The company is committed to developing reliable and honest means to reward suppliers for innovative economical products that 
contribute to sustainability; therefore, it created the sustainability evaluation among suppliers, which constitutes the first stage in 
comprehensive transparency. These measures also assist the suppliers in identifying savings in costs and opportunities for new profits, 
and are shaping the future of retailing.
Delta's initiatives on the sustainability issue positions us as one of Wal-Mart's valued suppliers. Despite the long way that we have already 
made, we must redouble our efforts in order to preserve this status.

Our Goals                     
To increase the sale of our sustainable products among our private label customers, as well as under 
our own brand names
$30,000,000 sales of innovative products in 2010!
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CONCERN FOR THE CONSUMER
Friendly Raw Materials
We understand the consumers care about products that are in direct contact with the body. We have a long tradition of meeting health standards and 
a preference for environmentally friendly and user-friendly materials. The threads and fabrics we use are examined by various experts in order to create 
an optimal adjust to the human body.Organic Cotton

The increasing use of organic cotton contributes to the environment because cotton grown without spraying with poisons does not harm the soil and 
subterranean waters. In some of our products we make use of organic cotton in coordination with customer demands. For example, all cotton socks that 
are manufactured for the Nike Company include 5% organic cotton.
The organic cotton that we utilize in Egypt is approved by SKAL and GOTS

– an international organization supervising organic crops.
 – an international standard for organic textiles, including the manufacture, processing, packaging, dispatch and distribution of natural organic 

fibers.

We make use of threads manufactured from cellulosic fibers that include the Lenzing modal, a natural fiber manufactured from pine trees and TENCEL 
that is a 100% degradable fiber.

ENERGY CONSUMPTION
Reducing CO2 Emissions
We are committed to reducing our contribution to the emission of gases that contribute to the “greenhouse effect.”
We are examining various ways to reduce our carbon footprint -- from the manufacturing processes through the use of the product by the consumer.
The first step that we took to reduce the carbon footprint in our manufacturing processes was to measure and monitor our industrial emissions.
We measure energy consumption in all our manufacturing sites, the fuel consumption of our vehicle fleets, the heavy oil consumption that is used in the 
dying and fixation processes, and our carbon footprint from all activities.
Our carbon footprint for 2008 totaled 36,135 tons of CO2.
We are working to reduce emissions from the use of heavy oil by moving to more friendly gas, as well as the use of simple sulfuric oil with a combustion 
additive.
At Delta sites in Israel, Bulgaria and Pennsylvania, steps were already taken to reduce the consumption of electricity for lighting and air conditioning. The 
distribution center in Pennsylvania consumes natural gas for heating purposes.
We are working to improve processes to reduce the consumption of energy and to use more substitutable and friendlier energy.
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Our Objectives for 2015
Reducing energy consumption by 5%
Measuring our CO2 and the emissions of additional air pollutants
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Initiatives for reducing energy consumption
OUR GREEN OFFICES
In 2008 we began embedding a program for environmental awareness in company offices in Israel, the United States and the U.K. The program is 
currently also being embedded in Thailand and at our other sites throughout the world.
We began measuring and reporting on the environmental impact of the offices, and subsequent measures were taken to reduce this impact, such as – 

Saving on energy consumption – the use of economical bulbs, installing motion detectors to automatically shut off lights, transferring computers 
to economical use status, tuning the air conditioners to optimal temperature, etc.
Reducing the quantities of waste – placing recycling bins for paper, electronic waste, batteries, ink cartridges and plastic bottles; transferring to 
dual-sided printing as the default option; transferring to the use of glass cups instead of disposable cups, etc.
Water – installing devices for saving water in the faucets and toilet tanks.

Additionally, we pasted reminder stickers for shutting off electricity and computers upon leaving the office, and we embedded a policy of purchasing 
computers bearing an Energy Star label and electronic equipment with the highest grade for efficient use of energy (“A”).

Green Patrol – The Green Patrol Unit conducts periodic checks 
to ascertain that the green regulations have been embedded 
and to preserve the achievements. Team members comment 
in the event of deviations and reward workers who are strict 

about environmental procedures.

Orit Horev, Head of the “Green Patrol” team and responsible for ISO 18001 and ISO 9000 procedures at Carmiel:

“I am proud to relate that the green culture is "rmly embedded in company o#ces in Israel. Management's commitment to the subject; the 
presentations and training sessions, have brought the topic to the workers' awareness and strengthened comprehension, that by caring and 
all-inclusive enlistment, we can reduce energy consumption and improve environmental in$uences. The activity of the Green Patrol team 
arouses and preserves awareness of the topic in company corridors and rooms."
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Shai Goldman, Director of Corporate Maintenance, responsible for the issue of the environment:

"The use of water for the manufacturing process was substantially reduced in 2008 
the reduction of the quantity of water in the process, the quantity of sewage that we directed to the sea and to urban treatment was also 
substantially reduced and, likewise, the quantity of chemicals that we used for sewage treatment was reduced."

Water and Sewage
We are taking various measures to reduce the use of water, particularly in the dying process. Dying processes, which require huge quantities of water, 
are performed in our plants in Israel and Bulgaria.

The sewage that is sent for recycling in Israel: 93,663 m!.

About 60% of the water that we consume in our plants in Israel goes for recycling and the remaining water is treated at the installations.
The sewage that is sent to the Israeli sewage system is channeled to a local installation for sewage treatment.
The recycled sewage water is used for agricultural purposes.

The quantity of sewage water that required special treatment was reduced by 8% in 2008.
Sewage water from textile bleaching processes in Bulgaria does not include salt or chlorides and, after treatment to regulate the acidity levels, it is 
excreted into the urban sewage system. In addition to internal monitoring, samples are sent to an independent lab for various chemical analyses.

Our Objectives for 2015
A 10% reduction in the use of water
Quantitative documentation of all chemicals excreted into the sewage treatment systems
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Waste Handling
We believe that most waste, especially industrial waste, has recycling solutions.

is recycled.

We have developed a monthly reporting routine at all our manufacturing installations 
that will constitute a basis for the future evaluation of progress, will help to make the 
processes more efficient, and to find ways to reduce the quantities of waste that we 
are manufacturing.

Ashraf Shupani, Chief of Information Systems Operations:

“We send all our computer waste to the " personnel 
take apart the computers, shred the hard disks and recycle the plastics and all components that can be recycled.
We reuse toner cartridges and when we purchase computers and new equipment we are strict about purchasing products that are 
economical on energy and that bear the international badge Energy Star."

Hamzi Fatum, Head of Quality Control in the Socks Division:

"The growth in recycling was created by adding plastic, threads and carton reels to the recycling system, which already included paper, 
carton and plastic. Sixty-eight percent of the waste produced in Israel is textile waste, for which we are still checking out solutions."

Delta's Information Systems 
Department received a certi!cate of 

recommendation for proper handling 
and implementation of full recycling 

from the fellows of electronic recycling 
in "Snunit" - a recycling company 

that is approved by the Ministry of 
Environmental Protection in Israel.

Our Objectives for 2015
A 5% reduction in waste manufacture
A 5% growth in recycling percentages
Expanding the reporting on waste to all Delta sites
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Packaging
The growing awareness of the environmental repercussions produced by packing materials has triggered specific demands from our customers to 
improve the packaging system and we too, from our part, encourage our customers to take account of efficient and more environmental friendly 
packaging.

We are attempting to minimize the use of internal packaging.
Eighty percent of our cartons used in the Santoni factory in Israel were replaced by reusable plastic boxes. This environmental 
upgrade saves 40,000 cartons per annum.

Dying
Reducing the Use of Chemicals
We are working to guarantee that the materials, chemicals and dyes used during the manufacturing process of our clothes and products will not 
endanger health or the environment.
In the last decade we have improved dying technologies and have removed all flammable chemicals from our products. New technologies such as 
automatic weighing and the melting of plastic bags have helped us minimize human contact with chemical powders in the manufacturing process.

We purchase our dying materials from suppliers who are members of ETAD, the ecological and toxicological association of dying and organic pigment 
manufacturers, whose goal is to minimize the negative impact of organic pigments on health and the environment.

Haim Navon, 
Director of the 
Far East region in 
Delta

Embedding Sustainability

"At the plant in Thailand, various activities are being performed to reduce our impact on the environment, beginning with recycling 
cartons and waste and the transfer of food remnants for grinding and animal fodder, to the adoption of regulations to reduce the 
consumption of electricity and  conditioners for a few hours a 
day, shutting down computers upon the conclusion of work, and the transfer of e%uents for treatment at a central site in the industrial 

.
Additionally, we are currently studying demands in advance of an Oeko-Tex® plant inspection that will provide our products with 
certi"cation for meeting strict ecological criteria".

Our Objectives for 2012
To base 10% of production on environmental friendly materials.
To implement a corporate plan pertaining to storage, maintenance and reduction of the use of 
chemicals.
To meet all demands by our customers regarding e#ciency in packaging.
To use more e#cient packaging for our brand names.
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SOCIAL PERFORMANCE
Ethics, Fairness and Compliance
We have always been strict about meeting regulations in the best way possible and have concerned ourselves with the workers and their work 
environment in full compliance with all the laws and regulations in the regions where we operate. Alongside the regular internal audits that are 
performed in all our installations, at least once a year external audits are performed with regard to the regulations and to product quality and safety by 
our customers and other parties. We have always passed these checks successfully and fulfilled all the recommendations in full. In 2008 alone, we passed 
10 external audits at the sites covered in the report.

We adhere to the fair trade initiative and consumer standards and we have passed the examinations of the WRAP program for certified responsible 
international manufacture that comprises guarantees of legal, human and ethical conditions at our sewing plants. The standards that were examined in 
our plants also included environmental requirements and the demands of C-TPAT (Customs-Trade Partnership Against Terrorism).
Delta is not involved in activities of dubious ethics and will not knowingly employ workers under the age of 15.
Employment is chosen freely and the workers have the right to form unions and practice collective bargaining. The terms of employment meet the 
regulations of local legislation and the company limits work hours in accordance with local legal limitations.
We believe in and agree to the principles formulated by the Initiative for Ethical Trade that associates a broad range of organizations that work to 
promote and improve tools for joint codes of work practices and conditions. (For details: http://www.ethicaltrade.org)
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THE DELTA  FAMILY
Our Workers

"The company is committed to providing its workers with a safe and healthy workplace that will provide 
them with the opportunity to grow and develop within the Delta family.

“We are proud of being a global and multicultural company, and believe in mutual respect and 
coexistence within the Delta family as well as within the communities where we work."

!"#$%&'()&*)+',&-./.$0&1&23#&4.//.$05

Motti Fireman, SVP for Corporate Human Resources:

"The workers and directors are the company's most important capital. Our success is made possible thanks to their devotion and 
professionalism. Delta aspires to provide all its workers with a protected, challenging, stimulating and inspiring work environment. 
Currently we are working on development plans for professional and managerial workers and directors in order to create a managerial and 
professional reserve for future years to come."

A total of 7643 workers
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s*No. Of WorkersCountry
1,500Israel
530USA
40Great Britain
2,940Egypt
800Jordan
500Bulgaria
10Turkey
970Thailand
90China
240India
20Bangladesh
3Canada

The workers constitute the core of the company. We have always had fair 
employment terms, a secure and pleasant work environment, and kept the 
welfare of the employees in mind. We strive to create a work environment that 
will encourage every worker to realize his potential in order to attract the highest 
quality and most talented people.

Cultural Variety
Delta employs about 8,000 workers in 14 countries. Delta's employee community 
reflects the cultural variety of people from various religions and nations, who work 
in harmony, mutual respect and cooperation as a large single family on behalf of 
our common objective.
The company does not discriminate on the basis of creed, race or gender and even 
proactively encourages variety in the workforce via training and development 
plans.
Delta encourages work in a family atmosphere, while respecting the religions and 
customs of the diverse worker population that comprises its human mosaic.

Fair Recompense and Business Standards
Delta believes in providing suitable recompense and benefits to its workers, as well as in providing incentives for competitive performance that spur 
motivation, emphasize quality and excellence, and help retain the best workers.
All of Delta employees receive the company's commercial standards booklet (the ethical code), which describes Delta’s operating policy and addresses 
the employment of workers, suppliers and product quality. The comportment of the workers in accordance with this policy is critical for preserving our 
commercial standards and ethical principles.
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A Healthy and Secure Work Environment
At all company installations, a security program that includes proper training and conformity with government laws and regulations and Delta's own 
high standards is being implemented.
Every worker is obligated to comply with the safety and health laws and implement them in the workplace, as well as to take suitable measures to protect 
himself/herself and coworkers, including the immediate reporting of accidents, injuries and risks. The company takes pre-emptive action to prevent 
safety risks and deals with remedying hazards.

Sompop Tanthatsawat, Administrative Director for Delta Thailand: 

“Delta is a stable company and a fair employer that is committed to its workers and assists them in their personal and professional 
development. The company is concerned with the welfare and safety of the workers, conducts training sessions, and concerns itself with 
suitable protective equipment".
“In light of the global situation I believe that the social report is important not only for the workers, but for all stakeholders

Hila Ephrati-Halper, Director for Corporate Communication and Community Relations:

"Delta is proud to belong to the commercial "rms that combine a contribution to the community in their DNA. Currently we are 
developing work plans for embedding activities that also involve voluntary activity by workers in the community, and by this 
manner we hope to create a higher level of commitment."

Delta with the Community

Delta maintains close contact with the community. In the vicinity of its home base in the city 

of Karmiel, the company invests in coexistence activities between the city schools and the 

surrounding Arab villages, support for the study of Arabic language in the schools, adopts youth 

groups in preparation for studying for matriculation exams, and in encouraging communal 

leadership among the youth ("Follow Me!" project). Delta has extended support for study groups 

for students of high ability that come from low socio-economic backgrounds etc.

Additional activities that Delta supports include " A Computer for Every Child", social and athletic 

activities at Maccabi Karmiel, educational scholarship at the Tel Aviv University and more… 

We are also proud to contribute from our various product line to indigent populations.
Educational Summits -- Delta contributed 

90,000 shekels to the project in 2008



THANKS
We extend our thanks to the many people who assisted in preparing the report in a variety of ways, including the gathering 
of the material and data: Delta workers, suppliers, customers and partners. Space limitations prevent us from detailing their 
names, but we express our heartfelt gratitude to each and every one of them.

Together with all of you and with the aid of the dialogue that we are initiating through this report, we hope to become 
a better company and contribute to a better world.

The leaders in preparing the report at Delta: , Meirav Jones, Iris Heller and Hila Ephrati - Halper
Professional advice: Asif Strategies

WE THANK ALL THE EMPLOYEES AND MANAGERS WHO DECIDED TO ADOPT A GREEN HABIT AND TRANSFORM DELTA INTO A BETTER COMPANY!


